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With the recent overturning of Roe 
v. Wade, we as a group felt very 

passionately about supporting and 
working with a nonprofit such as 

Fund Texas Choice.

 Fund Texas Choice is focused on 
providing support to those looking 

for reproductive healthcare as well as 
encouraging others to become 
advocates of the cause, through 

donating and participating in events.
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PROJECT OVERVIEW
The Problem: FundTexasChoice.org was created to inform users on the freedom of choice and provide 
resources to access an abortion. We have observed that the website for FundTexasChoice is lacking cohesive 
structure within their existing website and having trouble updating their website content due to the recent 
overruling of Roe v. Wade. How might we iterate on the FundTexasChoice website so that the people who 
need abortion resources and education are successful in their search based on an increase in donations, 
community support and if outgoing resources are being used?

The Solution: Redesigning the site to make the style more approachable, yet informative. The 
information should be well-organized as to not overwhelm the user. The website should feel like a safe 
space while also conveying the vital and sensitive information the user is seeking. Additionally, the added 
information and improved aesthetic will encourage those engaging with the site to support the cause by 
donating and attending events. 

Value Proposition Statement: We offer practical support for anyone looking to make the best decisions for 
themselves and their families.

Tools: 

Our Trello 
Board

Our Google 
Drive Folder

https://trello.com/invite/b/FeTHRE9z/a3e64d2c1f07895d023e89d270780fca/non-profit-website-redesign
https://trello.com/invite/b/FeTHRE9z/a3e64d2c1f07895d023e89d270780fca/non-profit-website-redesign
https://drive.google.com/drive/folders/1qfik1MQtpN3OI6prjY8enlMHkur0rbiV?usp=sharing
https://drive.google.com/drive/folders/1qfik1MQtpN3OI6prjY8enlMHkur0rbiV?usp=sharing


Proto Personas
Our Proto Personas represent our assumptions about Fund Texas Choice users.



Competitor Analysis
We conducted thorough analyses of both direct and 
indirect competitors. For direct competitors, we 
focused on other Texas-based pro-choice sites. 
Alternatively, we looked at Texas-based “pro-life” 
sites as indirect competitors.

View our complete Competitor Analysis here.

Direct

Indirect Competitors

https://docs.google.com/spreadsheets/d/1sdot0ZUBGaAc_5BHQ2e7dUCmCz2tTyZL/edit?usp=sharing&ouid=112870203000776078943&rtpof=true&sd=true


Heuristic Evaluation The main findings we discovered during our heuristic 
evaluation is that there’s really no consistent L.A.T.C.H. 
principle, information was disorganized or hard to find, 
and the design was unappealing and inconsistent.

Access the full 
evaluation here.

https://docs.google.com/spreadsheets/d/1PlW-UUyOoirJcGJwElXptnz86vgDQavK/edit?usp=sharing&ouid=113479693640956323541&rtpof=true&sd=true


User and Stakeholder Interviews
We developed a better understanding of 
Fund Texas’s mission, values, and goals 

for the website after conducting our 
stakeholder interview. 

Additionally, with initial user testing 
conducted through interviews and a 
survey, we were able to gather useful 

information regarding the demographics, 
feelings, and motivations of potential 

users. We sorted this information into an 
affinity diagram and empathy map which 
allowed us to create informed and reliable 

User Personas.

View our Research materials here.

https://drive.google.com/drive/folders/11k8cEWUdjhmmKIWsuzALjMhpT5Li2I4e?usp=sharing


Affinity
Diagram

Activism Pain 
Points

Pros about 
site

Looking for 
Resources

Feelings about 
current situation

Cons about 
site

Activism 

Comfortability 

Life 
Priority

Donating 

Motivation

Demographics

View our 
complete Affinity 

Diagram here.

After analyzing our user 
research and sorting data 
into an affinity diagram 
as well as empathy map, 
we decided on two user 

personas: two young 
adults, a woman seeking 
abortion resources and 

more information about 
reproductive 

rights/healthcare, and a 
man hoping to donate 
and support the cause.

https://drive.google.com/file/d/1u_ttbBY8eLTMTfg2C_i_LSD5vD_eHF_U/view?usp=sharing


Empathy Map

To further empathize with 
users, we created an 
empathy map.

Access the full 
Empathy Map here.

https://miro.com/app/board/uXjVOhwQXTw=/?moveToWidget=3458764531382418994&cot=14


User Insight

Amy Santiago, a 22 y/o law student, needs to find a 
community of people who are pro-choice and in need of 
volunteer and financial support because of the recent Roe v. 
Wade overruling. To combat the stress and helplessness 
she’s feeling, she wants to educate herself and the people 
around her about abortion access, rights, and what to do if 
the situation ever presented itself.



In a relationship 
Student–International Relations

Amy Santiago
22 years old ~ she/her/hers

HOPEFUL ORGANIZED COMPASSIONATE

"We deserve to feel like we matter as women. I'm tired 
of feeling unsafe."

About
     Amy is finishing her Senior year of college at UT Austin and is 
excited to attend Harvard law school in the fall. She's hardworking, 
determined, passionate, and kind. She has attended several women's 
marches in the past year and is hoping to see positive change in the 
near future.

Fears
● Being in a committed 

relationship, Amy is very stressed 
at the thought of getting 
pregnant and putting her dreams 
of becoming a lawyer in jeopardy

● She has seen the verbal abuse and 
trauma inflicted upon women 
seeking an abortion and doesn't 
want to experience that if she's 
put in a similar situation.

Goals
● She recently went off birth 

control for health reasons and 
wants to stay informed about 
abortion access in case she gets 
pregnant.

● Hopes to find a reliable and 
informative resource that she can 
trust

● Wants to continue attending 
events/rallies and give her 
support



In a relationship 
Professional–Architect

Charles Boyle
24 years old ~ he/him/his

CREATIVE

CARING

CURIOUS

"I have friends who are able to get pregnant and they 
feel scared. It's not really fair. It's not really justice."

About
    Charles is a driven, young architect living with his girlfriend in 
Dallas. He really cares about all the people that will no longer 
have access to safe healthcare and is especially concerned for his 
girlfriend. He wants to do his part to support the women around 
him the best way he can.

Fears
● Seeing someone he loves 

suffer.
● Not being able to help in a 

meaningful way.
● Feeling uninformed and 

uneducated.

Goals
● He would like to start 

making regular donations 
and attend events with his 
girlfriend.

● He wants to feel educated 
enough to have 
conversations with his 
more conservative friends, 
hoping he'll convince them 
to be more understanding.



Problem Statement

FundTexasChoice.org was created to inform users on the 
freedom of choice and provide resources to access an 
abortion. We have observed that the website for 
FundTexasChoice is lacking cohesive structure within their 
existing website and having trouble updating their website 
content due to the recent overruling of Roe v. Wade. How 
might we iterate on the FundTexasChoice website so that 
the people who need abortion resources and education are 
successful in their search based on an increase in donations, 
community support and if outgoing resources are being 
used?



UX Scenario

Amy is a dedicated law student who is worried 
about her ability to access an abortion in Texas 
if needed. She wants to stay informed on the 
current standing of women's reproductive rights 
and how to be active in supporting them.

From our 
Stakeholder 
Interview, we 
learned FTC’s main 
target audience  they 
want to reach are 
people looking for 
resources. So, from 
this point, we 
decided to focus on 
our primary 
user/client–Amy 
Santiago.



Amy is saddened after 
hearing about the 

overturning of Roe v. Wade.

Her and her boyfriend talk 
about how this will affect their 
relationship now that she’s off 

birth control.

Amy looks for abortion 
resources/support on Google 

just to be prepared.

She arrives at the Fund Texas 
site and uses the support 
feature to find the nearest 

clinic.

While she’s on the site, she 
looks at the Events page and 
puts an upcoming rally in her 

calendar.

Amy feels more at ease and 
is also excited to support the 

cause.

Storyboard



USER 
JOURNEY 

MAP

Our User Journey 
follows Amy Santiago 
as she goes through 

the current Fund 
Texas Choice site.



USABILITY 
TESTING

We had 7 Users go through the Fund 
Texas Choice Website and give us their 
thoughts on their experience.



INITIAL 
USABILITY 
FEATURE 
PRIORITIZA
TION 
MATRIX

Access the full 
matrix here.

https://miro.com/app/board/uXjVOhwQXTw=/?moveToWidget=3458764531382026343&cot=10


USER FLOW (original FTC website)

Access the 
entire user 
flow here.

https://miro.com/app/board/uXjVOhwQXTw=/?moveToWidget=3458764531133674567&cot=14


USER FLOW EXPANDED

Access the entire user flow here.

Our User Flow was created by having our user (Amy) 
navigating through the website navigation menus and 
interacting with some of the content. 

We found that a lot of the content on the header and 
footer navigation could be condensed. We also found 
some links could be made into buttons and features on 
the homepage.

https://miro.com/app/board/uXjVOhwQXTw=/?moveToWidget=3458764531382026343&cot=10


MAIN 
FEATURES

● Universal 
Drop-Down Menu

● Error Page
● Staff Cards
● Slideshow Feature
● FAQ & Impact 

Report Cards
● Buttons
● Condensed Footer
● Calendar Page

Wireframe Sketch



Card Sorting

We each individually 
analyzed the formatting and 
navigation of the current 
Fund Texas Choice website. 
After creating our own flows 
for the primary and 
secondary navigation, we 
came together to brainstorm 
a final sitemap for the 
redesign.



Here we have our final 
sitemap as both a 

guideline for navigation 
and website features.

We added a ‘Calendar’ 
Feature during this time.

SITEMAP

Access our Sitemap here.

https://miro.com/app/board/uXjVOhwQXTw=/?moveToWidget=3458764531128819699&cot=14


INITIAL 
WIREFRAMES From the wireframe sketch and 

final sitemap, we made both a 
desktop and mobile version of the 

website including our features.



UI Style Inspiration/Moodboard Access the full 
mood board here.

We also took 
inspiration 
from the 
non-profit’s 
2021 Impact 
Report, which 
was beautifully 
designed, but 
hidden on 
their site.

Impact Report

https://projects.invisionapp.com/boards/TS43YANRKWH/
https://fundtexaschoice.org/wp-content/uploads/2022/02/FundTexasChoice-2021-Impact-Report.pdf


UI STYLE TILE and GUIDE
Access the full 

style guide here.

https://www.figma.com/file/dZqoADmhR7Asdloy2cjdXH/Fund-Texas-Choice?node-id=0%3A1


Color Accessibility

To look out for users with 
disabilities, it was super 
important to check out 
our color palette and make 
sure different text colors 
matched with different 
background colors pass 
accessibility tests. We 
found a lot of the colors 
we were planning on using 
did not pass, so we had to 
go back and iterate our 
color palette to what it is 
now.

Access more of our tests 
here.

https://drive.google.com/drive/folders/1BJOzFetWezeox64CYNZ-RZ0gI3aa27C2?usp=sharing


LOW/MID FI
PROTOTYPES

Working off our wireframes we 
were able to start applying our 

style guide to the layout. We began 
combining elements from both 

versions to create a more cohesive 
design.



Low/Mid Fidelity Usability Testing

● Between Desktop and Mobile versions, things were definitely very 
inconsistent, so we had to come back together and make some 
finalized design decisions

● Double check we’re keeping up with color accessibility standards 
(refer back to color tests)

● Events on homepage unclear for desktop
● Dropdown menus buggy, causing confusion and annoyance for 

users
● Users were unsure what was clickable and what wasn’t–make sure 

links are all a consistent style as well as microinteractions

Access usability test materials here.

Key Findings we made sure to iterate into our High Fidelity:

https://drive.google.com/drive/folders/17DeDbFT2stTJ1EtdpEyhxgv1LXEAdYLJ?usp=sharing


High Fidelity A/B Testing

After conducting A/B Testing, we found that 
making our mobile and desktop uniform in 
button styles and card design would create a 
more cohesive and refined look. 

In our final iterations, we changed our images to 
better fit the website’s mission and placed our 
‘Find Abortion Support’ and ‘Get Involved’ 
buttons in the field of view for our user.

Access testing materials here.

https://drive.google.com/drive/folders/13TvOpTK1W72TaFg-zyLO-xlt7ZkJvVx3?usp=sharing


DESKTOP HI - FI

Thanks to user testing, we were 
able to polish our designs and 
create final desktop and mobile 
prototypes that highlight the 
importance of getting involved 
with the non-profit and finding 
support/resources.

Access full final prototype here.

https://www.figma.com/proto/dZqoADmhR7Asdloy2cjdXH/Fund-Texas-Choice?page-id=20%3A153&node-id=445%3A4097&viewport=-930%2C-347%2C0.1&scaling=scale-down&starting-point-node-id=445%3A4097
https://www.figma.com/proto/dZqoADmhR7Asdloy2cjdXH/Fund-Texas-Choice?node-id=445%3A4097&scaling=scale-down&page-id=20%3A153&starting-point-node-id=445%3A4097&show-proto-sidebar=1


MOBILE HI - FI

Access full final prototype here.

https://www.figma.com/proto/dZqoADmhR7Asdloy2cjdXH/Fund-Texas-Choice?page-id=20%3A154&node-id=267%3A2998&viewport=-6534%2C-597%2C1.64&scaling=scale-down&starting-point-node-id=267%3A2998
https://www.figma.com/proto/dZqoADmhR7Asdloy2cjdXH/Fund-Texas-Choice?node-id=267%3A2998&scaling=scale-down&page-id=20%3A154&starting-point-node-id=267%3A2998&show-proto-sidebar=1e-id=445%3A4097&scaling=scale-down&page-id=20%3A153&starting-point-node-id=445%3A4097&show-proto-sidebar=1


FUTURE ITERATIONS

Given more time we would love to add a interactive “timeline” 
that chronicles the forming of Fund Texas Choice almost 10 

years ago, as well as a ‘Map’ feature for finding resources.
 We also would like to update the shop with fresh designs and 

promote local sellers of pro-choice products.



ABORTION IS 
HEALTHCARE

Fundtexaschoice.org

https://fundtexaschoice.org/


THANKS
Y’ALL!
DO YOU HAVE ANY 
QUESTIONS?

Miro Board
Figma Board
Google Drive

https://miro.com/app/board/uXjVOhwQXTw=/?share_link_id=10917851687
https://www.figma.com/file/dZqoADmhR7Asdloy2cjdXH/Fund-Texas-Choice?node-id=20%3A154
https://drive.google.com/drive/folders/1qfik1MQtpN3OI6prjY8enlMHkur0rbiV?usp=sharing

